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DIRECT MAIL WELCOMES
MARKETERS TO BETTER RESULTS
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REACH THE RIGHT PEOPLE
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Use demographics and psychographics 0
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process direct mail than digital mail. your product.
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IT'S MORE PERSUASIVE SHOW APPRECIATION TURN AWARENESS INTO ACTION

Let your customers know you truly
appreciate their business.

20% higher motivation response to
direct mail than digital media.

Direct mail leads to conversion.
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IT'S INCREASINGLY EFFECTIVE*
IN REACTION TO DIRECT MAIL * 26% have shared an email ad
As you add sensory elements, your

direct mail piece becomes more CREATE A LOCAL SENSATION * 22% have shared a social media

effective at engaging the brain. Make the most of geotargeting to promotion

*Effectiveness based on motivation-to-cognitive load connect with customers close to you. ® 32% have shared a direct mail ad
ratio, as explained in A Bias for Action, 2015.

Sources: Canada Post: Complete studies of Breaking Through the Noise, 2015 and A Bias for Action, 2015 are available for download at canadapost.ca/smartmailmarketing.
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